Principle of Marketing (MGT301)                                                          Spring, 2021

Graded Discussion Board No.1
Context:
Unilever Pakistan is a renowned global company that sells fast moving consumer goods. Its product range includes shampoos, soaps, tea, detergents, ice creams, beauty care products and many more. As per ceotimes.pk, Unilever Pakistan has announced the first ever shampoo refill station. This initiative has been taken in order to prevent the environment from unrecyclable plastic garbage. As per the fact, each year Pakistan wastes around 3.3 million tons of plastic which is a great source of land and water pollution. With this initiative customers will be able to get their shampoo bottles refilled from selective stores. Indeed it will be an entirely different yet exciting experience for the customers that has never been observed in Pakistan. The outcome of this initiative would surely result in reducing plastic wastage, making the environment cleaner and providing a good living place to live.
Point of discussion:
As per your understanding which marketing philosophy is specifically being implemented by Unilever Pakistan in this scenario and what kind of benefits Unilever can achieve through it? Mention any 3 benefits to justify your discussion.


Answer:
Marketing Philosophy
As per my understanding Unilever used Societal Marketing Philosophy, because they focused on the long term environmental benefit to the society. 
Benefits which Unilever will achieve
Unilever may achieve following benefits from this marketing philosophy.
1. It will create a positive and soft image of the company as it is not only selling its products but also caring about the environment, which is beneficial in long run.
2. It will save cost of bottles and packing, which can be partially absorbed and partially passed on to the customers, which may increase the sales.
3. Many fake products are available in markets, which usually use recycled bottles of famous brands. This strategy will not only cut down the sales of fake products but will also increase the confidence of customers as they will get genuine product refilled from company’s selected stores.
